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CHAPTER V

THE TRADE IN ARMAMENTS

SUPERIORITY of weapons has given the victory almost
as often as superiority of strategy where mere courage
or numbers would have decided otherwise* Hence
the attention that has been bestowed upon the manu-
facture and supply of arms and armour* Hence also
the gradual development of a great trade with centres
which shift as changes and revolutions are brought
about in warfare by invention, and as new military or
naval powers emerge* The blades of Damascus, Toledo,
and Sheffield were famous in their turn and were sold
freely to all comers* Swords, like guns, torpedoes, or
battleships, were made for profit* Turks, Spaniards,
and Englishmen have fallen often enough by home-
made weapons* The armament tree has now grown
until its leafy ramifications throw shadows over all
the world* There is a market in the most barbarous
countries for the most refined machinery of destruc-
tion* Thus, though the preparations for war are
national, the trade is international* The most fashion-
able firms, Krupp, Creusot, Vickers, Armstrong, etc*,
sell very largely to foreign governments* They also
co-operate from time to time for the purpose of stimu-
lating the demand or raising prices* Their directors
form syndicates and enter into agreements for exploiting
virgin markets* But as the only customers of such firms
are governments, whose ministers and subordinate